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Richard Edelman
Edelman, New York, NY

Bjorn Edlund
Edlund Consulting Ltd., Maisprach, Switzerland

Robert Feldman
PulsePoint Group, Los Angeles, CA

John (Jack) W. Felton
The Institute for Public Relations (Retired),
Ponte Vedra, FL

Michael Fernandez
Cargill, Incorporated, Minneapolis, MN

Kathleen Fitzgerald
Fitzgerald Communications Strategies, Short Hills, N

Jeanne Forbis
Land O’Lakes, Inc., Arden Hills, MN

Janis Forman
UCLA Anderson Graduate School of Management,
Los Angeles, CA

Diane Gage-Lofgren
Kaiser Permanente, Oakland, CA

Paul J. Gennaro

AECOM, New York, NY

Al Golin
GolinHarris, Chicago, IL

Kimberley Crews Goode
Northwestern Mutual, Milwaukee, W1

Kirsten Gorsuch
Medironic, Inc., Fridley, MN

Robert L. Gould
Constellation Energy Group, Baltimore, MD

Gary Grates
Edelman, New York, NY

Christopher Graves
Ogilvy Public Relations Worldwide, Washington, DC

Mark Greenberg
The Chubb Corporation, Warren, NJ

Charles Greener
Walgreen Company, Deerfield, IL

Kari Groh
The Timken Company, Canton, OH

Robert Grupp
Institute for Public Relations, Gainesville, FL

Rodolfo W. Guttilla
Nuatura, Inc., Sao Paulo, Brazil

Genevieve Haldeman
Symantec.com, Mountain View, CA

Ginger Hardage
Southwest Airlines Co., Dallas, TX

E. Bruce Harrison
EnviroComm International, Washington, DC

Susan Henderson
Glenview, IL

Bill Heyman
Heyman Associates, New York, NY

Denise Hill
Delbaize America, Salisbury, NC

Willard I. Hill
MBIA Inc., Armonk, NT

Nancy Hobor
Northwestern University, Evanston, IL

M. Clayton Hollis Jr.
Publix Super Markets, Inc., Lakeland, FL

Betty Hudson
National Geographic Society, Washington, DC

Jolie Hunt
Thomson Reuters Media Relations, New York, NY

Kim Hunter
LAGRANT COMMUNICATIONS,
Los Angeles, CA

Aedhmar Hynes ,
Text 100, New York, NY

Jon Iwata
IBM Corporation, Armonk, NY

George Jamison
Spencer Stuart, Stamford, CT



